This job is posted on NCAA.ORG

PLEASE SUBMIT MATERIALS BY AUGUST 20, 2002
POSITION: Manager of Licensing.

REPORTS TO: Associate Director, Brand Management and Licensing.

POSITIONS DIRECTLY SUPERVISED: One support staff.

BASIC FUNCTION:
This position is responsible for the daily management of the NCAA licensing programs including the domestic licensing program, the NCAA official equipment supplier program and the NCAA championship event merchandising program. Also, this position will be responsible for administration of trademark programs and assisting NCAA staff in licensing and merchandising activities.

DUTIES AND RESPONSIBILITIES:
1. Manage communications between the NCAA, NCAA licensing partners and NCAA licensees. Continue the development of strong relationships between the NCAA, CBS, HOST Communications, the Collegiate Licensing Company, and individual licensees particularly as related to the communication and measurement of licensing goals and objectives.

2. Management of NCAA championship official supplier agreements. Manage contract process and service to all NCAA championships.

3. Management of NCAA championship event merchandising program.

4. Management of official championship locker room merchandise program, including negotiating contractual agreements and ensuring delivery and compliance. Assist official supplier in retail sales efforts.

5. Serve as primary licensing staff liaison to all 87 NCAA championships.

6. Oversee day-to-day supervision of NCAA patent, trademark, copyright and other intellectual property issues and coordinate trademark enforcement efforts at championship sites.

7. Assist national office staff with purchases from NCAA licensees. 

8. Manage and continue to escalate the integrity of the NCAA licensing program through support and promotion of NCAA branding objectives, principles and practices.

9. Manage all licensing contract negotiations including analysis, development, management and implementation.

PREFERRED QUALIFICATIONS AND MINIMUM REQUIREMENTS:
1. Minimum of 5 years license management experience with either consumer oriented corporate property, sports or entertainment property, licensing company or an NCAA member institution.

2. Knowledge of collegiate licensing market. 

3. Strong working knowledge of the retail industry.

4. Knowledge of patent, trademark and copyright registration and protection. 

5. Familiarity with issues in the sponsorship market.

6. Strong working knowledge of sales, activation and evaluation as specifically related to the business relationships between properties and licensees.

7. Proven negotiation skills in the licensing environment.

8. Excellent listening, public speaking/presentation skills, concise and creative writing, business writing.

9. Proven financial management background. 

10. Familiarity with NCAA Championship administration. 

11. Computer software skills.

12. Bachelors degree essential, masters degree preferred.

SKILLS:
1. Program/project development and management. 

2. Negotiation. 

3. Analysis and evaluation. 

4. Effective communication (verbal, written, listening). 

5. Strategic planning. 

6. Financial management. 

7. Organizational. 

8. Understanding of marketing and sponsorship programming. 

9. Effective project management. 

10. Creative strategy development. 

11. Supervisory/management. 

PRINCIPLE CONTACTS:
Internal:

1. Director of Brand Management and Licensing (daily). 

2. Associate Director, Brand Management and Licensing (daily). 

3. Branding, Broadcasting and Promotions staff (daily). 

4. NCAA Championships group administrators (daily). 

5. NCAA legal counsel (frequently). 

6. NCAA finance (frequently). 

External:

1. Collegiate Licensing Company staff (daily). 

2. HOST Communications (frequently). 

3. Local Organizing Committees and championship hosts (frequently). 

4. Bingham McHale trademark counsel (daily). 

5. University Licensing Administrators (frequently). 

6. NCAA Licensee and official supplier personnel (daily). 

7. Licensed merchandise retailers (frequently). 

8. International Collegiate Licensing Association (frequently). 

